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Die Klimakrise als ,,defining issue of our time* (amoni cuteres)

Effect of current pledges and policies

Global greenhouse gas emissions
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Ist (bzw. war lange) ein ,,unaufdringliches”“ Thema

GLOBALE UND KONTINENTALE TEMPERATURANDERUNGEN 210 @ 200 EI'IR“FE 210 e 230

EASTERN EUROPE
v w D
IESTERN EUROPE
D
-
i SOUTHERN EUROPE
M ®
ED.D-
R | o o
= am @ m AFRICA am @
- gItI)baI i globaIILand - globall Ozean A A SEVERE A
I ® & v © @
205 I - Eo.s- ' ' SEVERE W W ®
EM A iu.o- g gou-’M - - SEVERE Y
e f ot e @ @ D o
Jahr Jahr Jahr ' - @

IPCC 2014/2007

DARA 2015



University of
Zurich™

IKMZ - Department of Communication & Media Research

Journalistische Medien und Social Media
sind wichtige Quellen zum Thema Klimawandel

MOST USED SOURCES OF CLIMATE CHANGE NEWS -
ALL MARKETS

Television

Online news sites from
major news organisations
Specialised outlets
covering climate issues

Alternative sources such as .

social media posts or blogs

Conversations with colleagues,
friends, or family

Printed newspapers
Radio

Don't know

| don't pay attention
to climate change

Reuters Institute
Digital News Report 2020
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Grundperspektiven des Forschungsfeldes

STAKEHOLDER

Newsweek

3
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Warmingls
AHO@X%@*;,.

INTERMEDIARE



University of
Zurich™

IKMZ - Department of Communication & Media Research

Starkes Wachstum des Forschungsfeldes

Agin/Karlsson 2021
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Ausgepragte Institutionalisierung mit eigenen
Journals, Handbuchern, Fachgesellschaften

Jume 15 lssue 62021 I1SSN:1752-4032 m The IECA About +
ENVIRONMENTAL
COMMUNICATION ABOUT THE IECA

Global Environmental Change

Human and Policy Dimensions

JOURNAL OF THE INTERNATIONAL

our:
projects,

Environmental Communication: What it is and Why it Matters

Walter Leal Filho RESEARCH HANCBOOK e
e Communicating re informaton
Ana risa : h

Ullsos W Azeifekto Climate Change

Henry McGhie Editors

Handbook of o
(limate Change e 2
Communication: S
Vol. 1ssald EEN. o

Theory of Climate Change .
Communication
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Ausdifferenzierung der analysierten Lander & Medien

Print media 67.5
National newspaper 41.0
Regional newspaper 12.0
Magazines 7.5
Print other 6.0
: Newswire 1.0
g BTV and Radio 15.5
| TV News 8.5
TV Other 3.5
Radio 2.0
Film/documentary 1.5
Internet 17.0
Media websites 5.0
Social media 4.0
Search engines
Websites of NGOs

Guenther & Joubert 2017

Schafer/Schlichting 2014
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Aber nach wie vor gepragt von Studien zu
,westlichen“ Landern, Printmedien & Twitter

Continent for Data Collectionk

North America 31.0
Europe 224

0 21 2
Multiple 1.3
Asia 6.2 10.28
Oceania 5.2 47.60
Africa 2.0 413
South America
Total

o

Multiple

Asia

Oceania

Africa

South America
Total

o

0.5
3.7
7.6
1.5
0.0
100

Agin/Karlsson 2021

Evans Comfort 2019

[N}

o Print  s—TV Website Social Media === Advertisements == \ovie emmNGOS

substantial bias toward Twitter studies,

Pearce et al. 2018
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Mediale Aufmerksamkeit: Anstieg in vielen
Landern der Welt seit den Mitt-2000ern

I S f . I .
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Mediale Aufmerksamkeit: Seitdem auf (quantitativ)
betrachtlichem Niveau

Boykoff et al. 2021

2004-2022 World Newspaper Coverage of Climate Change or Global Warming =
1,500
COPENHAGEN
1
1,250 i
n
1] [
8 1,000 IPCC / h
3 GORE / i
5 750 NOBEL
2
S
£ 500 '-I"
I I a '|
4 TUR! s pal
250 Ny ~d wWvia, ksl AN
2y rv‘l_,’lf""".A A A SN,
02004 2006 7 208 o 2010 o 2 7 2014 o 2016 7 . 7 202 2022

== Africa === Asia === Europe === Middle East == North America == Oceania == Central/South America Wire Services

== All Sources Combined




University of
Zurich™

IKMZ - Department of Communication & Media Research

Mediale Aufmerksamkeit: Seitdem auf (quantitativ)
betrachtlichem Niveau — COVID-19-Tief uberwunden

Boykoff et al. 2021
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Inhalte: ,,Societal turn“ in der Berichterstattung

M Einflussfaktoren
W Wirtschaftliche
® Menschliche

Natiirliche

9% 97 98 99 00 01 02 03 04 05 06 07 08 09 10

Ivanova 2015

" Thermohaline circulation
H Paleoclimatology

1 2 3 4 5

M Arctic melt

i Polar bears

M Greenland

B Antarctica
Droughts, floods

m Coastal erosion

M Permafrost thaw
NASA
Supercomputers, models

m Solar cycle

B Acrosols, clouds
Heavy snowfalls
R. Lindzen

g™ J. Christy

mENSO

Kirilenko & Stepchenkova 2011

100%

W Reaktionen
90% |

B Politische insg.
80% | Wirtschaftlich

70% - wm Kulturell

i NGO/Biirger

60%
i Globale Gemeinschaft
50%
——Int. Politisch
40%

——nat. Politisch
30%

20%
10%

0%

96 97 98 99 00 01 02 03 04 05 06 07 08 09 10

25 " Democrats, republicans
20 D ~ mEconomics
M China emissions
15 W C offset verification
Copenhagen

Kyoto protocol
Voluntary, mandatory
M Carbon market
M Coal energy

M Offshore drilling
H Oil companies

M Moral responsibility
M Risks to investors
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Inhalte: ,,Societal turn“ in der Berichterstattung

Hase et al. 2021

Theme (% in Global North)
Climate Change & Impacts

- - - - e

I Climate Science (6.53%)

:

Causes of & Solutions
1o Climate Change (14%)

Climate Polirics (11.1%)

-
H

I Awareness & Education (9.45%)

Impacts on Humans (5.13%)
- Economic Impacts (2.2%)

Australia Canadn bcrmzn} New Zealund

% of anticles displaying this theme in country

Theme (% in Global South)

Climate Change & Tmpacts
on the Ecosystem (5.16%)

2

I Climate Science (3.57%)

Causes of & Solutions
to Climate Change (9.29%)

E

I Climate Politics (12.7%)

Awareness & Education (10.2%)

% of articles displaying this theme in country
1=
F

I Impacts on Humans {21.3%)

Feonomic Impacts (1 .68%)
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Inhalte: ,,Societal turn“ in der Berichterstattung
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Inhalte: ,,Societal turn“ in der Berichterstattung

RT GLOBAL WARMING .
SPECIAL REPO »€Conomic

The Energy [R]evolution

Energy [Rlevolution materials

The Energy [R]evolution is the practical solution to our energy needs. It offers a
sustain o quit dirty, itioning to

Download the summary of the report

s fucls by energy

Download the full report

»ecological "K"magerechtigkeit“-
modernization“-Frame Frame

and en

Begley

,uncertain
science‘“-Frame
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Veranderungen im (Klima)Journalismus:
Kritische Reflexion der eigenen Rolle

UNIVERSITY OF
O EGON
School of

Journalism and Communication

About Us

Faculty & Research Jobs & Careers

Hands-On Learning Scholarships & Funding

How being an activist makes me a better
journalist

HANDS-ON LEARNING
Study Abroad & Trips
Internships

Student Organizations 1
Featured Student Work ] <D 3 - e 4 .

coe e A < ¥ klimafakten.de statt Behauptungen

#LifeasaJStudent Blog b . \J b Y )

B0V E i .
% $ f WHATIS Home > Fakten besser vermitteln > Neues zum Thema
| Joy
) f
J

@ ADVOCACY

18.07.2022
Journalismus in Zeiten der Klimakrise: Was diirfen,
was konnen, was sollen Medien tun?

SECOME & WITER TRMY
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Veranderungen im (Klima)Journalismus:
Intensivierung der Berichterstattung

From 1751

two golds?’ u

( INSPIDER e
Our writers' @ F0r200years
best momen 4
of Tokyo2020 o la
. 3 ' { Fo R

UMANITY

@ Covering Climate Now Projects Partners v Events Resources Content Sharing  Climate Beat | LAncuAce

‘GET THE LATEST FROM THE EDITORS AT CCNOW. SUBSCRIEE TO QUR WEEKLY NEWSLETTER. x

VSPAPER OF THE YEAR + JOURNALISM YO

- . - - . h‘
Organized by journalists for journalists, Covering Climate Now:
is the world's largest media collaborative. c onE P
y [ ]
We help newsrooms tell the whole climate story, from the { e ()

ocking verdict on future of kmmanity

IMES _~ [

heartbreaking dangers to the common-sense solutions:

Thescencels
unequivocal. The verdict

o mAROEIVTE.

JOIN US

> Resources, briefings, and tips to help report all > Collaborative opportunities, including newsmaker
angles of the climate story interviews and special coverage weeks

We Offer

» Talking Shop, journalists-only webinars to build » Curated partner stories available for publication, 3 In China’s debt
competence and community free of charge K Alfrican n3thons’ risks in bo
from Beljing - waeers u
» Editorial insights, private consultations, and the » Slack space to connect with other journalists
Climate Beat newsletter = evel '» Climate change caused by humans1s alneady causing extreme w
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global wattninig set toUreach the |
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Veranderungen im (Klima)Journalismus:
Reflexion uber angemessene Visualisierung

O’Neill 2020
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Veranderungen im (Klima)Journalismus:
Reflexion uber angemessene Visualisierung

© 7 core principles for climate
climatevisuaLs  change communication

i

(Q\ Show real people [ Why we're rethinking the images we use
for our climate journalism

Show climate change

causes at scale é Guardian picture editor Fiona Shields explains why we are going to

be using fewer polar bears and more people to illustrate our
coverage of the climate emergency

Support Guardian journalism today, by making a one-off or

Understand : S ik
ot b etice recurring contribution, or subscribing
your audi

7,

'Lo@

Be careful with pr

Ocean visuals: Photography project

< NI
DKL

Browse our image library

. -

O A villager shouts for help as a wildfire approaches a house at Casas da Ribeira village in Magdo,
central Portugal on July 2019. Photograph: Patricia de Melo Moreira/AFP/Getty Images

Aral _ 1 1 111
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Veranderungen im (Klima)Journalismus:
Forderungen nach medialer «Krisen»-Semantik

Why the Guardian is changing the
language it uses about the environment

From now, house style guide recommends terms such as ‘climate Schéfer et al. 2022
crisis’ and ‘global heating’

| Climate Change | Global Warming Greenhouse Effect

-
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% of Articles Mentioning Label
% of Articles Mentioning Label
% of Articles Mentioning Label

o
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o

1999 2004 2009 2014 2019 1999 2004 2009 2014 2019 1999 2004 2009 2014 2019

100{Climate Crisis 100{ Climate Emergency 100{ Climate Catastrophe

) ) o
Q Q Q
© © ©
- - -
2 751 2 757 2 757
: 5 5 5
4 b, s | g g g
O The destruction of Arctic ecosystems forces ¢ = =0 = 501 = 501
polar bears in northern Russia. Photograph: Ale! E E g
[S) [S] [S]
The Guardian has updated its stylegt £ 2°] T 25 T 25
T © M ‘S ‘e
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Veranderungen im (Klima)Journalismus: Aber auch
Kritik — sinkendes Vertrauen

Stephen J. A.Ward Editor

wwwwwww

Letters to the Editor: [s “advocacy journalism’
undermining public trust in the media?

SUBSCRIBERS ARE READING >

Plaschke: Like a breath of fresh air on a hot da
USC football feels like USC football again

-y

KOMMENTAR

Wie viel Engagement vertragt der
Klimajournalismus?

Vermehrt werden Forderungen laut, Medien sollten sich starker im
Kampf gegen den Klimawandel engagieren. Doch ein Mangel an
Distanz untergréabt die journalistische Glaubwiirdigkeit.
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Veranderungen im (Klima)Journalismus: Aber auch
Kritik — sinkendes Vertrauen

PEW 2021
Wider partisan gaps emerge In trust of national and
local news organizations, social media

% of U.S. adults who say they have a lot or some trust in the information
that comes from ...

National news Local news

organizations organizations Social media
100

Dem/Lean Dem

AL 85
83% ._-‘—k 89 s 84
Y = %9/\/\ 75
70% All adults 66

50

Rep/Lean Rep
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Veranderungen im (Klima)Journalismus: Aber auch
Kritik — sinkendes Vertrauen & «alternative Medien»

i
' JUNGE /% FREIHEIT w9 o
ommen bei B o wrey B%
a.herman DAILY SAB/

T — N FM cnmpm:r c
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Strukturwandel des medialen Okosystems
mit Folgen fur den (Klima)Journalismus

in Mrd. Fr Printmedien*
Talfahrt im Zeitungsgeschaft socveo 30
Verkaufte Auflage deutscher Zeitungen inkl. E-Paper 450000 - 60 % -21%
(in Millionen Exemplaren)" 25 ¢+

M Tages-/Sonntagszeitungen M Wochenzeitungen

=—P.M.
250000 ——Bild der Wissenschaft

— 350000 Wissensma gazine:
35 — Auflagen seit 2009
m —Psychologie heute

30 { 300000

]
]

I

25

Spektrum der Wissenschaft

20 200000 —ZEIT Wissen
~——natur
15 150000 —Z AN
S~
10 100000 w_\
s . —
0
2000 2005 2010 2015 2020 2009 2010 2011 2012 2013 2014 2015 2016 2017

Statista 2021 vgl. RuR-Mohl 2019
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Strukturwandel des medialen Okosystems
mit Folgen fur den (Klima)Journalismus

e -

The media industry is experiencing fundamental changes since the last five to ten years. To what
extend do you observe the following changes in the editorial office where you mainly work?
Please answer to what extend you agree.

Our editorial office has to produce more articles/reports (e.g. for - -

The time to produce single articles/reports has become scarcer. 3.59 —

The financing of our medium has become more insecure.
The financial means has been shortened (travel expenses etc.)

The competition with other media has increased.

The permanently employed staff has been shortened.

The importance © SRS RS SR LIS R S
topics has increased.

1 = Disagree stronlgy

Kristiansen et al. 2016

5 = Agree strongly

5
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Strukturwandel des medialen Okosystems:
neue Intermediare und Netzwerke als Gegenreaktion

[
= NETZWERK KLIMAJOURNALISMUS DEUTSCHLAND

Krisen
Sieben Krisen und dre
Artenster! ben, Klimawan del, Cor ﬂ Atomkraft und Erd as als nach?
Massenflucht aus Ost und Sid: [ 8
so eng verzahnt, da: kein Z
nnnnnnnnnnnnnn - 25.Marz 2022 2.2022 14:2 NETZWERK

s KLIMAJOURNALISMUS

Call mit Bernd Ulrich und Atom Deutschland

Christiane Kliemann profitiert? Spéitestens seit 2011,

ﬂ einem Zeitalter der Krisen braucht es seit...

Leadership « Events «

mm Home News v  Research v  Fellowships v
Digital News Report w | Trends and Predictions | Trustin News Project | Our Climate

ol
0WCLIMATE

outreach

/4

i‘,
/4

Uy

o 1
CarbonBrief|

Oxford Climate Journalism Network
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Journalistische Medien bleiben wichtige
Referenzpunkte auch auf Social Media

Williams 2018

S Tube
5 youtube

WG3

Twesats par hour

o
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Heterogene Kommunikator:innen

* 19.03 STRIKE 69 Wo.

3

L Theaexy
obal:Climate, Strike

is coming on

19 March 2021

B
NY mmer Somner 8

st auch,

www.FridaysForFuture.org
@fridaysforfuture ﬁ \
WE ARE\
THE ONES
WEHAVE BEEN
WAITING FOR

VY

E Donald J. Trump {¥ <& Follow

The concept of global warming was created
by and for the Chinese in order to make
U.S. manufacturing non-competitive.

13632 6740 We*wT I RAGE

anfj We!!:g g

ist der politische Wille»

Hdchkemeddoe. 4
fur dein nachstes

r? I
: Demoschlldm_gr emngmh
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Heterogene Kommunikator:innen: Verlassliche
Informationen vs. Mis-/Desinformation

klimawandel Ehe New ork Times

OPINION |
GREG BENSINGER

Social Media Is Polluted With E

(limate Denialism I
‘ \ v ‘v
! [
Klimawandel einfach erklért (explainity® Erklarvideo)
explainity o . b8 A\
...einfach erklart - %
|
|
erden heiRer denn je diskutiert. Gibt es ihn? Oder sind die Meldungen iiber ihn nur Fake \ \
N ‘ |
S N
E L ‘
“ E
Klimawandel - Was die Wissenschaft wirklich weif3 (...und was nicht) | 1/2 | WDR 4 | §
| T >
Doku |
1.4M 1 year ago l
. WDR Doku @ ’
Kaum ein Thema erhitzt die Gemiiter |
cc ’

Klimawandel - einfach erklart

9K months ago

. Geographie - simpleclub @

W g fiir unser s Produkt DAS BEKOMMST DU MIT DER APP: » Alle uch fiir Deutsch, Englisch,
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Heterogene Kommunikator:innen: Verlassliche
Informationen vs. Mis-/Desinformation

TABLE 2 | YouTube videos in the sample with more than 100,000
views/1,000,000 views.

YouTube videos in the sample with more than 100,000 views

Chemtrail Conspiracy Videos 20 videos
Professional Media Content (mainly from TV stations) 15 videos
Science YouTubers 4 videos
Scientific Institutions 2 videos
Professional Leaning Videos 2 videos
Climate Change Denial Videos 2 videos
Amateur Music Videos 1 video
TED talk 1 video
Amateur Documentary Videos 1 video
Sum 48 videos
| — YouTube videos in the sample with more than 1,000,000 views
Chemtrail Conspiracy Videos 3 videos
Professional Media Content (mainly from TV stations) 3 videos
YouTubers 1 video

Sum 7 videos

Allgaier, 2019
37
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Polarisierung? Hinweise auf Echo Chambers

Williams et al. 2016

Follower

Retweet

Mention

#climatechange #globalwarming #agw

Activist ® Neutral @® Unknown Unclassified

Ambiguous

@® Sceptic

38
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Polarisierung? Hinweise auf Echo Chambers und
Entstehung ,,alternativen“ Okosystems Sozialer Medien

A NEWS YouTube bans QAnon, other conspiracy content that targets individuals sueesve-  F W N eee

YouTube bans QAnon, other conspiracy
content that targets individuals

YouTube said it would be enforcing the updated policy immediately and plans to “ramp up in the
weeks to come.”

Donald J. Trump @
@realDonaldTrump
51 Following 88.7M Followers

Account suspended

Twitter suspends accounts that violate the
Twitter Rules

—
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Polarisierung? Hinweise auf Echo Chambers und
Entstehung ,,alternativen“ Okosystems Sozialer Medien

10000

1,900

Y Tukes Bt

Rauchfleisch & Kaiser 2021
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Polarisierung? Hinweise auf Echo Chambers und
Entstehung ,,alternativen“ Okosystems Sozialer Medien

€he New Pork Times

QAnon Accounts Found a Home, and
Trump’s Support, on Truth Social

Researchers identified 88 users promoting the conspiracy theory

on Donald Trump’s platform, and said he had reposted messages
65 times.

EUR 158%

other 3%

: I nolafo 4%

Zeng & Schafer 2021

s e e S NS

A QAnon sweatshirt at a pro-Trump rally in October 2020 in New York City. Stephanie
Keith/Getty Images
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Wissen uber Thema und Handlungsoptionen bei
Vielen angekommen — aber oft Values-Action-Gap

Frage: Wodurch wird der Klimawandel Ihrer Meinung nach verursacht? Bitte wahlen Sie die Angabe aus, die Lhrer
persdnlichen Auffassung am nachsten kommt.

Frage: Wie gut fiihlen Sie sich Giber das Thema
Klimawandel und Klimaschutz insgesamt informiert?

1% gar nicht

informiert 8 % sehr gut

informiert

39 % etwas
informiert

1% 0% 4% 19 % 63 % 14 %
Ich bezweifle, nur durch vor allem durch Zu etwa vor allem durch nur durch
dass es derzeit natiirliche natiirliche gleichen menschliches menschliches 52% gut informiert
einen Klima- Prozesse Prozesse Teilen durch Handeln Handeln
wandel gibt. natiirliche
Prozesse und
menschliches

Handeln

UBA 2021
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A;f'ﬂ ,ﬂ.ti'ﬁ m \

population that is diverse in characteristics which are analytically interesting

Py
AUS (e.g. Morrisson et al. 2013) gl

data on this diverse population are collected and quantitative or qualitative social-
scientific methods are applied on thls data G E R (M etag et al . 20 1 8)

/ IND (Leiserowitz et al. 2013)
JAP (Kawamoto et al. 2013) ®
|rrll A /l\/nlI!

segments of the population are identified which are homogenous in the S I N G (Dete n ber et al 20 1 6)

characteristics defined as analytically relevant
AYYZ

Tn UK (OST 2000, 2001, 2005) ZiS
US (e.g. Leiserowitz et al. 2018) E=
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Global Warming’s Six Americas

Do606

N
N\

\

Alarmed Concerned Cautious Disengaged Doubtful Dismissive
Global Warming’s Six Indias I
| | :
19% / 24% 15% @ @ @ 1
Informed Experienced Undecided Unconcerned Indifferent Disengaged (

Global Warming’s Five Germanys

0000

Alarmed Concerned Activists Cautious Disengaged Doubtful

Metag & Schafer 2018

A\ & NL
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GLOBAL WARMING’S FIVE AUSTRALIAS

- . ~, w, >

26% h 39% . 14% 12% 9%

Alarmed Concerned Uncertain Doubtful Dismissive

Source: Hine, D. W., Reser, J. P., Phillips, W. J., Cooksey, R., Marks, A. D. G, Nunn, P, Watt, 5. E., Bradley, G. L., & Glendaon, A. |. (2013). |dentifying
climate change interpretive communities in a large Australian sample, Journal of Environmental Psychology, 36, 229-238. doi:10.1016/j.jenvp.2013.08
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Zeigen unterschiedliche Muster der Info-Nutzung und
Empfanglichkeit fur unterschiedliche Botschaften

Five Accepts Climate Large Values-| Message Source of Policy
Australias | AGW Science | |jteracy | Action Gap Needed Climate Response

Information

Online Cynical/
4 Alarmed Blogs Positive

Climate TV/Radio/ Positive
Science Print

Climate TV/Radio/ Positive/
Science Print Negative

Climate TV/Radio/ Negative
Science Print

Online Highly

Co-Benefits Blogs Averse
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Zeigen unterschiedliche Muster der Info-Nutzung und
Empfanglichkeit fur unterschiedliche Botschaften

Five Accepts Climate Large Values-| Message Source of Policy
Australias | AGW Science Action Gap Needed Climate Response
Information
i Online Cynical/
Alarmed Resilience Blogs Positive
‘ BHnEErTeRl CIi_mate TV_/Radio/ Positive I}
Science Print

Climate TV/Radio/ Positive/
Science Print Negative

Climate TV/Radio/ Negative
Science Print

Online Highly

Co-Benefits Blogs Averse

Holmes 2019
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Five Accepts Climate |LargeValues-| Message Source of Policy
Australias | AGW Science i Action Gap Needed Climate Response
Information

Online Cynical/

Climate TV/Radio/
Science Print

Concerned

Climate TV/Radio/ Positive/
Science Print Negative

Climate TV/Radio/ Negative
Science Print

— Online Highly
Dismissive Co-Benefits Blogs Averse I’

£ e
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Das Forschungsfeld

ausbalancieren

Routledge

Taylor & Francis Group

2021, VOL. 15, N, 4, 431-446

ENVIRONMENTAL COMMUNICATION g
https:r’/doi.org/w.1080/‘1 7524032.2021 1902363

o ——
ADVANCED REVIEW M) Check for updates

Mapping the Field of Climate Change Communication 1993-2018:
Geographically Biased, Theoretically Narrow, and
Methodologically Limited

Sol Agin @ ang Michael Karlsson

Department of Geography, Media and Communication, Karlstad University, Karlstad, Sweden

ABSTRACT ARTICLE HISTORY
Climate change communication spans Multiple disciplines which in many Received 6 July 2020
cases have insufficient understanding of each other’s research traditions Accepted 8 March 2027
and, therefore, there has not been 3 solid interdisciplinary debate. This

makes it hard not only to survey the field at large but also 1o pinpoint gf;:f:fh';i o
further studies which are needed to bridge these knowledge divides, g

- ; P I ; environmental
The aim of this systematic literature review js to shed a broader light on communication; literature

the field of environmental and climate change communication and to review; search engines
make possible research gaps more apparent. Through an extensive
quantitative content analysis of Journal articles (N=407), this study
provides an understandlng of the methodological, theoretical, ang
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ausbalancieren

Schnittstellen zur Praxis
intensiveren
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reports
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sprechen

Das Handbuch

SERIES ON JOURNALISM EDUCATION

UNESCO
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intensiveren

Evidenz bereitstellen & far
evidenzbasierte UTMER
kommunikation einstehen

Impact Unit

g und Evaluation in der Wissenschaft

Wirkun skommunikation
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strukturen nicht aus dem
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